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update on information technology advances at the

NCI and their availability to cancer centers.  

Other sessions include: Technology of the

Future; Creating Environments to Improve

Patient Satisfaction—Lessons in Evidence Based

Design; Non-Physician Productivity and Models

of Physician Productivity; Cancer Program

Accreditation—choosing from the alternatives; Oncology

Financial Reporting & Accountability—Winning with

Facts; A New Cancer Survivorship Model—From Day One

and Beyond; Cancer Center Affiliations: Branding Exer-

cise or Valuable Partnerships?; and Oncology Clinical

Leadership Assessments & Succession Planning.

A one-day Oncology 101 program on Saturday, February

13 will precede the Annual Meeting. This is a great learning

opportunity for new cancer center managers or those expe-

rienced executives wanting a refresher course (separate reg-

istration fees apply; see advance program on p. 3).

Moreover, the ACE Annual Meeting provides a great

opportunity to network with your peers and learn from their

experiences. I look forward to seeing you in San Diego.

Visit http://cancerexecutives.org/meetinginfo.html for

more information. Online registration is available at 

www.regonline.com/ACEmeeting2010. n

Breast care has come a long way since the first freestanding multidisciplinary breast center in the United States, the Van

Nuys Breast Center, opened in 1973. Now, multidisciplinary breast centers across the country accommodate millions of

women who present with breast disease annually, roughly 190,000 of whom will be diagnosed with breast cancer this year.

The ability of these centers – your center – to continue providing high-quality breast care hinges on a constant effort to eval-

uate the overall performance of teams of professionals from various disciplines working in concert to efficiently guide patients

through a system of comprehensive care. 

The National Accreditation Program for Breast Centers (NAPBC) – a consortium of professional organizations including

the Association of Cancer Executives – seeks to accredit breast centers to improve the quality of care and monitor outcomes

among patients with diseases of the breast. This goal is accomplished through the development of standards and a rigorous

survey process to systematically and critically evaluate breast care, among other key scientific and educational objectives. To

acknowledge the multidisciplinary approach required for the treatment of breast disease, the NAPBC is governed by a multi-

disciplinary board that includes physician leaders, nurses, administrators and other health care professionals dedicated to the

diagnosis and treatment of patients with diseases of the breast. 

The NAPBC recognizes that breast care is delivered in a variety of settings in the United States – large academic medical

centers, teaching and nonteaching hospitals, freestanding centers and small private practices. Regardless of the setting, NAPBC

accreditation is awarded to any breast center that demonstrates a multidisciplinary team

Make the Commitment:

Provide the Best in Breast Care

Through NAPBC Accreditation 

By David P. Winchester, MD, FACS

Chair, National Accreditation Program for Breast Centers
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“[NAPBC] seeks 

to accredit breast

centers to improve

the quality of care

and monitor

outcomes”

President’s Message

2010 Annual Meeting 

Patrick A. Grusenmeyer, ScD, ACE President 

Senior Vice President, Cancer and Imaging Services

Christiana Care Health System

It is time to start planning your trip to the ACE 2010

Annual Meeting, to be held February 13–16, 2010 at the

Westin Gaslamp Quarter in San Diego, California. The

Westin Gaslamp provides fabulous accommodations in a

charming city with lots to do, and warm sunny weather in

the middle of February.  

Even more important, Joy Soleiman, ACE President-Elect

and the ACE Education committee have created an exciting

program of educational sessions and a tour of the Moores

Cancer Center at the University of California at San Diego.  

Doug Blayney, MD, President of the American Society

of Clinical Oncology (ASCO) will present a plenary session

on Evidence Medicine Oncology Guidelines and ASCO’s

Quality Practice Initiative. In addition, Kenneth H. Buetow,

PhD, Associate Director for Bioinformatics and Informa-

tion Technology and Director of the Center for Bioinfor-

matics at the National Cancer Institute, will provide an
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